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Tiffany & Co.
Having been sold to Moët Hennessy 
Louis Vuitton (LVMH) for $15.8bn 
($131.50 a share) in January 2021, 
Tiffany & Co. remains a world-
leading silversmith and designer 
jewellery brand, 184 years into  
its illustrious history.

One of America’s first and only 
luxury houses – now with more 
than 300 stores globally – Tiffany 
& Co.’s sparkling influence is a 
household name across the world. 

Left: Tiffany & Co. solitaire 
diamond engagement ring and 
an eternity ring against the 
iconic Tiffany blue Above:  
The flagship store has been  
on New York’s famous Fifth 
Avenue for more than 80 years

Leading lights
The jewellery industry has been courted by many, but dazzled by few.  
Here are four leading lights who who sparkle at the top of the tree;  
Tiffany & Co., Bulgari, Boucheron and David Yurman

The brand showcases their more 
extravagant and rarest of pieces in 
their annual Blue Book collection 
that started in 1845. Some of their 
most popular and famous pieces 
include the Return To Tiffany, 
Tiffany Key and Tiffany Soleste 
and of course, their signature six-
prong engagement rings. Tiffany 
& Co. is famed for their little blue 
box, synonymous with quality,  
luxury and style.
tiffany.com

Bulgari
Also part of the LVMH Group, 
Bulgari was founded in Rome 
in 1884 by the talented Greek 
silversmith Sotirios Boulgaris 
(Sotirio Bulgari in Italian). Over 
the decades, the Bulgari evolution 
defined a distinctive style made 
of vibrant colour combinations 
and unmistakable motifs that 
paid homage to its Roman roots. 
Throughout his life, Sotirio 
introduced innovations that 
rewrote the contemporary rules  
of jewellery, and his family 
continue to launch new trends  
that stand out as design icons 
long after his death in 1923. 

In 2011, Bulgari signed  
a strategic alliance with LVHM 
based on a stock transfer of the 
Bulgari family’s $6bn shares to 
LVHM, with the family selling their 
50.4 per cent controlling stake 
in exchange for three per cent 
of LVMH. The very same year, 
a 57.72-carat Bulgari Sapphire 
Suitor sold for a brand record 
$5,906,500.

Famed for its brightly coloured, 
large pieces with chromatic effect, 
Bulgari owns around 300 stores 
worldwide. The flagship store 
remains in Rome at the famous  
10 Via Condotti address where ➤  

It all began with the son of  
a prosperous textile manufacturer, 
Charles Lewis Tiffany – ‘a maverick 
with a vision’. Tiffany first opened 
his stationary and fancy goods 
emporium with John Young at  
259 Broadway in New York City.  
It was 1837 and the young men 
took a $1,000 loan from Tiffany’s 
father, despite the global  
economic depression. 

Ten years later, Tiffany’s 
entrepreneurial spirit and hunger 
for publicity saw him move the 
enterprise to 271 Broadway, then 
to 550 Broadway in 1853 and, in 
1870, to Union Square and 15th 
Street. Three years after his death 
in 1902 (aged 90), the company 
moved to Fifth Avenue and 37th 
Street; and in 1940, Tiffany’s 

iconic Fifth Avenue flagship store 
first opened its doors at  
727 Fifth Avenue – a move that 
helped to establish the area as  
the world-renowned luxury 
shopping district it is today.

In 2019, Tiffany & Co. began 
the first holistic transformation of 
the flagship store in its 80 year 
history. The grandeur and essence 
of the majestic space will remain 
and continue to awe guests as they 
enter the renovated store in 2022. 
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it was refurbished, transformed 
and restored in 2014. 
bulgari.com

Boucheron
The beautiful house of Boucheron 
is a French family dynasty, 
founded by Frédéric Boucheron in 
1858. After 35 years of trading, 
Boucheron became the first 
jeweller to move to Place Vendôme 
where the flagship Maison 
remains today. Legend has it 
that Boucheron chose it because 
number 26 was the sunniest 
corner of the square, and he 
believed that the diamonds in the 
windows would sparkle more.

In addition to Czar Alexander 
III, royal patrons of Boucheron 
include Queen Elizabeth II, 
Maharajah Sir Bhupinder Singh 
of Patiala, Riza Shah Pahlevi, 
Queen Farida of Egypt and Queen 
Rania of Jordan. And in 1921, 
Boucheron was commissioned 
to make a tiara for Lady Greville 
which was later given to Queen 
Elizabeth I. Her grandson Prince 
Charles passed the tiara on to his 
wife Camilla, Duchess of Cornwall. 

Boucheron now has 34 
boutiques worldwide, but the 

helix adorned with gemstones 
on its end caps. He called the 
bracelet and related designs 
‘Renaissance’, and it has 
become one of his most enduring 
collections. During the 1980s 
and 1990s, the David Yurman 
company was at the forefront 
of the emerging category of 
American designer jewellery.

Yurman creates collections 
in sterling silver and gold, and is 
recognised for his mixed metal 
designs. Many sterling pieces 
have pavé diamonds – notably, 
he was the first major jeweller  
to set diamonds in silver. 

Left and above: Bulgari and 
Boucheron flagship stores

House was acquired by the 
former Gucci Group in 2000, 
which in turn was bought by 
Pinault-Printemps-Redoute (now 
Kering) in 2004. The French-
based multinational luxury group 
which also owns YSL and Bottega 
Veneta, was previously timber-
trading company Pinault S.A. 
(founded in 1963). In 2020, the 
group’s revenue reached €13.1bn.
boucheron.com

David Yurman
David Yurman’s story is more of 
a modern tale; a husband and 
wife business founded in 1980. 
After falling into welding and 
immersing himself in the beatnik 
and San Francisco renaissance 
cultural movements, Yurman 
apprenticed for several years and 
sculpted for prominent American 
artists. There he met the painter 
Sybil Kleinrock, his future wife 
and business partner. They 
married in 1979 and founded 
the David Yurman company, with 
Sybil acting as a co-creator and 
collaborator in all facets. 

In 1982, Yurman designed 
what became his signature piece, 
the cable bracelet: a twisted 

The advertising campaigns  
in St. Barts for which Yurman  
is now famous began with  
Amber Valletta in 2000. Kate 
Moss, Naomi Campbell, Naomi 
Watts, Gisele Bündchen, Joan 
Smalls, Taylor Hill and Natalia 
Vodianova all followed as the 
faces of iconic David Yurman 
advertising campaigns.

Today, the Yurman flagship 
store resides at 5 East 57th 
Street in New York City. Rose 
gold-hued elements crown the 
store’s distinctive façade, giving 
way to a soaring triple-height 
entryway, a custom-designed 
wood ceiling and an open, 
inviting interior. 
davidyurman.com ■
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