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Clockwise from left: The Expo
plays host to imaginative
pavilions such as, the UAE’s
desert inspired entry, China’s
land of hope and the UK’s
intricate beehive design

Food for thought

More than 20 million visitors are expected to visit the Milan World Expo this year, where
innovative exhibits will be centred on the theme of ‘Feeding the planet, Energy for life’

I

taly is renowned as a foodie’s
paradise, but visitors to this
year’s Milan World Expo are
likely to come away with a wider
understanding of what’s on their
plate – and how it affects the
future of the planet.
It’s a daunting thought, but
the 2015 edition of the “World’s
Fair” aims to address some of
the biggest problems relating to

nutrition and what can be done
to elevate these issues.
Under the theme of “Feeding the
planet, Energy for life,” the six-month
long festival of innovation and ideas
is bringing experts together to debate
every challenge the world faces
relating to sustenance, from the
need for drought-afflicted countries
to ensure adequate food and drink
supplies to the erosion of traditional

communal mealtimes. “Expo Milano
2015 will be the platform to share
ideas and solutions on the topic
of nutrition,” explains Piero Galli,
general manager of the Expo’s
events division. “It will stimulate
creativity and promote innovation of
companies, and promote discussion
and cooperation between nations,
organisations and businesses.
“Nutrition is a crucial issue for the
future of humanity. The increase in
population, the scarcity of water and
land resources require a serious and
thorough reflection on strategies to
ensure healthy food that is safe and
enough for everyone.”
But in addition to promoting
serious thought-provoking debate,
Above: The Expo will draw
visitors from across the globe.
Entertainment from 145 countries will be on display (Inset)
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the Expo will also showcase exhibits
from all over the world, highlighting
the best in cuisine, arts and
entertainment from 145 countries,
as well as displays by international
organisations, such as the UN,
numerous NGOs and corporate
partners including Coca Cola,
McDonald’s and Etihad Airways.
Ten million tickets have already
been sold for the sprawling event,
which occupies a one million sqm
site just 15km north of Milan’s city
centre, and 20 million visitors are
expected to attend the Expo before
it ends on 31 October.
Galli predicts that, unlike the
previous World Expos, such as
2010’s edition in Shanghai, a large
percentage of the visitors will be
from overseas. “While in Shanghai
98 per cent of the visitors were
Chinese tourists, Expo Milano
2015 is the first universal exhibition
where the focus has been on the
international visitors,” he says. “We
are doing our best to attract eight
million foreign tourists to Expo, which
is about 40 per cent of the total
estimated tickets to be sold.”
Wherever they come from,
visitors to the Expo will be spoilt for
choice when looking for things to
entertain them. The entire site has

been designed as a standalone city,
with streets lined by approximately
150 restaurants, bars, cafes and
kiosks, all serving regional Italian
dishes in addition to cuisines from
around the world. The site also
boasts extensive event spaces,
with the exhibition area providing
a live stage throughout each
day, playing host to thousands of
performances, concerts, cooking
workshops and exhibitions.
Families will undoubtedly enjoy
the interactive children’s playground,
while Cirque du Soleil has also
created a special show just for the

Expo, which is sure to delight visitors
both young and old. Art lovers will
also be thrilled by exhibitions of
legendary artists such as Leonardo
da Vinci and Caravaggio, which will
be held throughout the duration of
the event, while the designs of the
eye-catching pavilions that represent
each country participating in the
Expo are guaranteed to stir debate.
The UAE pavilion, for instance,
features a series of 12 metre-rippled
walls to evoke the magnificent sand
dunes of its deserts, while Brazil
includes an extensive rope canopy
that resembles a hammock.
Meanwhile, China’s pavilion
inspired by the sprouting of seeds,
features stunning Italian-Chinese
gardens that give way to a DNA
chain spiral and the UK takes
on an intricate, beehive-inspired
design, which includes an intriguing
soundtrack of bees and atmospheric
tunes by Icelandic band Sigur Ros.
While the global issues that the
Expo aims to address are likely to
need long-term solutions, the event
itself provides an immediate cultural
adventure for each of its visitors. ■
For more information, visit: http://
www.expo2015.org/

RECENT WORLD EXPO THEMES
Yeosu (2012) - The Living Ocean and Coast
Shanghai (2010) - Better City, Better Life
Zaragoza (2008) - Water and Sustainable Development
Aichi (2005) - Nature’s Wisdom
Hanover (2000) - Humankind, Nature, Technology
Lisbon (1998) - The Oceans: A Heritage for the Future
Daejeon (1993) - The Challenge of a New Road of Development
Genoa (1992) - Christopher Columbus, The Ship and the Sea
Seville (1992) - The Era of Discovery
Brisbane (1988) - Leisure in the Age of Technology

